
Tracy Anthony, Clements Marketplace 
Nov 1 – Jon Howard 

 
Background: 
Her father moved the family to Westport in 1970s to manage a grocery. He took over the market and 
moved it to Portsmouth. The family stayed in Westport and Tracey now lives in Swansea. But I feel like I 
grew up here – I worked at the market through high school and college, so everyone in town has seen 
me grow up - when I had kids, now have known me for 30 y ears. My kids went to St Philomena’s in PM.  
 
Clements Marketplaces is a family business. Hard to say when I really took over, since Dad is still staying 
on top of things. We are unique in that we serve close-knit towns and are very community oriented. 
Tried to grow with the town as building in PM boomed since the 1980s. Opened current building in 
2000. Not sure what the competition will be. Can’t assume. We don’t get the Tiverton and Fall River 
people any more not that Market Basket is open in Fall River.  We have opened a new location in 
Plymouth, MA, a community similar to Portsmouth in some ways. Means I’m spending more time in my 
car these days. 
 
Like about Portsmouth: Enjoy being part of the community. We give people what they are looking for – 
custom purchases Work on a lot of levels, e.g. Community Partners program (turning in receipts to raise 
funds for local orgs.) It’s one way to sort out who to support. Probably puts out a lot more money than if 
we gave directly. Not sure if PM will grow more – built out, open space restrictions. Fortunate to have a 
great school system, which attracts people. 
 
Trends 
Think community is positioned well. Good Schools, Police – lot of culture here. Arts Guild, Polo, lot of 
different thinkgs that make it special. Need to keep our involvement and support the community. 
 
History – Very aware of PM 375th. Don’t know that the new generation knows that much about it. 
Everyone’s so digital. Would be good to go that way. History plays to the character and the personality 
of the town. Many old time families. Kind of neat when you know that. Lots who have moved on, too, 
but come back. 
 
Like Glen Manor. People want to have their weddings there because of its identity in the community. 
Historic character. A beautifiul place –  People like to know those things. For instance, old-timers tell me 
our market site used to be a trailer park . 
 
Portsmouth Historical Society 
Know they came to us for the 375th. Know members of the board who have reached out to ask us to talk 
to someone. Great group. Don’t know if they run events. Maybe they are not doing anything. I know the 
historical society. Did hear about the Beirut memorial, but didn’t know it was them. Did not know where 
building was. Has not visited. 
 
Think their priority should be making themselves known. Right away… we have a Portsmouth Business 
Association. Could join or speak. If they were part they could host an event at the facility. Then it’s word 
of mouth. And especially business owners. Business Association does a scholarship. Reach out to us to 
be judges for the senior projects. Business owners have kids schools, too. Ideas about. 
 



Talk to Jeannie Smith. Portsmouthbiz.com. Think it’s $50 per year. Could probably do something with 
free membership. 
 
Gary Gump known for years. Rich Talipsky. Known these guys for a long time. Not sure who else 
 
Programs 
Sometimes in our other stores, nonprofits will post on our website or in our store. Help with PR. Cold 
also have a link on our website. Build an email list. A challenge. We use our foot traffic. Use raffles to get 
addresses. Maybe they could have a table at events. 
 
The Library would let them do it. Maybe even the new Police Station. The HS is part of the town. It’s not 
like a soccer league. It’s connected to the history of everyone. 
 
 
 
 
 
 
 
 
 
 
 
 


